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Media Release

EXPLORE your new favourite travel destination with ACM

FRIDAY, November 22, 2019 - Australian Community Media has launched a sophisticated new weekly
travel publication across its 14 daily newspapers, unlocking an audience of 4.6 million people every
month for travel providers.

Called Explore, the stylishly designed liftout is produced for ACM by Big Splash Media led by publisher
and editor-in-chief Peter Lynch.

Promising exciting travel adventures and inspiring holiday ideas, Explore debuts in print on November 23
in the key Saturday editions of ACM'’s stable of 14 daily papers, including The Canberra Times, Newcastle
Herald, The Border Mail, The Examiner in Launceston and The Courier in Ballarat.

To celebrate the launch of Explore, ACM has partnered with Evergreen Cruises & Tours to offer readers
the chance to win a European river cruise package worth $27,000.

The 15-day Splendours of Europe cruise, from Amsterdam to Budapest, for two people aboard an
Emerald Waterways Star-Ship includes return economy-class airfares from Sydney, Melbourne, Perth,
Adelaide, Brisbane or Hobart.

Explore’s other launch partners include Viking Cruises, Insight Vacations and View Hotels.

Australian Community Media CEO Allen Williams said Explore would deliver dedicated travel content to
an untapped audience of 4.6 million people every month.

“This is an exciting initiative for ACM as Australia’s leading independent regional publisher and an
unrivalled opportunity for our advertising partners to reach our highly engaged audiences in some of
Australia’s most important population centres,” Mr Williams said.

“Our readers in these markets across NSW, the ACT, Victoria and Tasmania are incredibly loyal to the
local paper they know and trust and Explore will entertain, inspire and connect them with the best travel
advice and deals available.”

Mr Williams said working with Big Splash Media ensured a high-quality result.

Explore editor Peter Lynch is well known in travel media circles, having helped establish the Traveller
brand for the former Fairfax Media.

“Peter and his highly experienced team produce the best content in the travel business, which means
Explore readers are guaranteed great travel reading and travel providers are guaranteed a highly
engaged audience.”

With destinations, deals and advice, plus travel writing to transport you around Australia and the globe,
Explore has places to stay and the things to see and do.
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In the 16-page launch edition, actor Chris Hemsworth, star of the Thor superhero movies and Tourism
Australia's latest marketing campaign, reveals his favourite Australian holiday destinations.

Other features include a guide to Alaskan holiday adventures, an Asian cruise of coastal resorts from
Thailand to Hong Kong and tips for making the most of 24 hours in one of Australia’s most popular
overseas holiday destinations, Singapore.

Explore is published every Saturday in The Canberra Times, Newcastle Herald, The Border Mail, The
Courier, Bendigo Advertiser, The Standard, The Examiner, The Advocate, Illawarra Mercury, The Daily
Advertiser, The Northern Daily Leader, Central Western Daily, Western Advocate and the Daily Liberal.

Australian Community Media is Australia’s leading regional and rural publishing and printing business,
with more than 160 publications and a network of news websites stretching into every state and
territory.

Formerly part of Fairfax Media, ACM is owned by Antony Catalano and business partner Alex Waislitz’s
Thorney Investment Group, who took control of the business from Nine Entertainment on July 1.

The debut of Explore follows ACM’s September launch of Future Focus, a dedicated website and

magazine series exploring the growth potential in regional Australia, and the October merger of ACM’s
Bendigo Advertiser with Bendigo Weekly.

For more information, email communications@austcommunitymedia.com.au
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DEVELOPMENT New data analysis shows profits have soared as supply decreases

Land price gouge claim

Dan Jervis-Bardy

FORMER chief minister Jon
Stanhope has accused the
ACT government of price
gouging on land, as new
analysis shows its profit mar-
gin on sales has risen dra-

matically in the past decade.
Mr Stanhope joked that only
outlaw motorcycle gangs
were reaping the same "su-
pra profits" as the territory
was from land sales.

Mr Stanhope savaged the
Barr government's approach

to planning and land supply
during a seminar on housing
affordability on Thursday.

He used analysis prepared
by former ACT Treasury of-
ficial Khalid Ahmed to push
his claim that policies adopt-
ed by successive Labor gov-

ernments had driven up land
prices and made housing
unaffordable for hundreds of
thousands of Canberrans.
Analysis of Land Develop-
ment Agency and Suburban
Land Agency reports showed
that almost 2000 fewer blocks

were released to market last
year than in 2011-12, despite
strong population growth in
that period. As land supply
reduced across the decade,
profit margins from sales
soared, according to the
analysis.

In 2009-10, the Stan-
hope-led government ex-
tracted a 36 per cent profit
margin from land sales. In
2017-18, the Barr govern-
ment saw that margin in-
crease to 84 per cent.
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Proudly Supporting Soldier On

SAT 23 NOVEMBER 2019
59 Currong Street North, Braddon

10am - 1pm

For more information visit jwland.com.au
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